
Google Tag Manager Extension For Magento 2

User Guide

This will start tracking once you enable configuration, use the Magento 2 Google Tag


Manager extension. This module integrates seamlessly with Google Analytics and Google


Tag Manager offering detailed reports on Shopping Behavior, Checkout Behavior, and


Product Performance. With just a few clicks, you can easily monitor website traffic and


assess how effectively visitors are being converted into customers. This tool simplifies


tracking and provides actionable insights to optimize your online store's performance.

Features

Enhanced Marketing Capabilities : Leverage over 40 tags, triggers, and

variables, dynamic remarketing, and seamless integration with Google

Analytics 4 and Facebook Pixel for comprehensive tracking and targeted

campaigns.

 Advanced Reporting Insights : Gain detailed insights with reports on

shopping behavior, checkout behavior, product performance, sales

trends, and product listing effectiveness to optimize your strategies.

Website Performance Optimization : Implement event tracking without code

changes to monitor user behavior and improve website performance.

Version control :  Enables you to monitor changes, tag different versions,

and revert to earlier versions when needed.

Installation

Download the zip file 

Extract it and put it into /app/code/

Open Cli in the Magento directory and follow the below commands

V
V

V

php bin/magento setup:upgrade

php bin/magento setup:di:compile

php bin/magento setup:static-content:deploy

php bin/magento cache:clean

php bin/magento cache:flush
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CLI Commands

How to Use
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To create account on Google Tag Manager account, click on the following link

To register for a Google Analytics account, kindly follow this link and click on the start


measuring button. 

Fill in all the necessary details to register, like:

Account Setup : Enter your company's name in the ‘Account Name’ column and select


your country.

Container Setup : Enter the container’s name in the ‘ Container Name’ column


(for example www.mysite.com) and select your target platform

After filling in all the necessary details, click ‘Create’ to proceed.

Get your GTM ID from here and add this code to your Magento Configuration step


(Check GTM Configuration step). and click on ‘OK’ to move forward.

Get your Container ID from the above. 

After completing all the  Magento configuration, go to your GTM (Google Tag Manager)


setup, click on the "Admin" option in the text bar, and import your JSON file into the


container.

First, click "Start measuring” to register using the Google Analytics tool and fill in all the


necessary details.

Create a property ‘Property name’, ‘Reporting Time zone’, and Currency, and click on


‘Next’ to proceed.

Describe your business like ‘Industry Category’ and ‘Business size’.

Choose your business objectives like ‘Leads’, ‘Sales’, ‘Traffic’, ‘User Engagement and


Registration’, and ‘Others’.

Set up your web stream

Agree to the terms of service and then click the "I accept" button.


Collect data and choose platforms ‘Web’.
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https://marketingplatform.google.com/about/tag-manager/

https://analytics.google.com/analytics/web/provision/?authuser=0#/provision

https://support.google.com/tagmanager/answer/6105160 

https://support.google.com/tagmanager/answer/6106960

GOOGLE ANALYTICS

Enter your ‘Website URL’ and ‘Stream Name’ and click on the Create & Continue button.

If the registration is successful, you'll see the following interface and receive a GA


measurement ID to install in Magento.

Now, Scroll down to “Measurement Protocol API Secrets” and click on it. Then n the popup,


click on the "Review Terms" button and then select the "I Acknowledge" link. Once you do


this, the "Create" button will be enabled. Click on it to proceed.

Enter the “Nickname” as per your preference and click on the “Create” button to


generate the secret API.

As seen in the image, you will be able to get your secret API key. Copy the secret value.

Log in to the Magento Admin panel, then navigate to Stores > Configuration > VDCSTORE 


> Google Tag Manager.

Enable: Click ‘Yes’ to enable the extension.

Advanced Options

GTM Configuration

GA4 Configuration

Enable Google Analytics 4 Integration:

Custom Connection:

To find the Measurement ID:

To generate API Secrets:

Custom Dimensions:

Custom Metrics:

Note:

Tax Deduction From Sales: Select "Yes" to subtract tax from the sales.

Easily manage all your website’s tracking tags from a single, user-friendly interface. This


approach eliminates the need for manual code edits for each tag, reducing errors and


streamlining the process.

Enable: Select "Yes" to add Google Analytics 4 items to Google Tag Manager.

Activate Analytics Opt-Out: Select "Yes" to ensure customer data is protected following


GDPR when visiting your site.

Measurement ID and API Secrets: Enter the Measurement ID and API Secrets values to


track events accurately.

�� In the Google Analytics Admin panel, go to Data Collection and Modification and click


Data Streams.

��  In the Google Analytics Admin panel, go to Data Collection and Modification and click


Data Streams.

To create a custom dimension in GA4, follow these steps:

To create a custom metric:

Google Analytics eCommerce Tracking

Enable: Select "Yes" to activate Google Analytics functionality for website reporting.

Identifier Based On: Choose the product ID variable to display

Custom Dimensions allow you to collect and analyze attributes from your store that are


not automatically tracked by Google Analytics 4.

Custom Metrics enable you to collect and analyze specific attributes from your store that


are not automatically tracked by Google Analytics 4.

GA Tracking ID: Enter your Google Analytics Tracking ID. Ensure it is correct to enable


proper data tracking.

Second Tracking ID: Enter an additional Google Analytics Tracking ID to track various


website aspects such as product pages, category pages, checkout, cart, and One Step


Checkout pages (if compatible). Make sure to input valid Tracking IDs to ensure accurate


tracking.

Activate Enhanced Link Attribution: Select "Yes" to track each link individually and improve


the accuracy of your analytics. This feature distinguishes between multiple links to the


same URL on a page, such as different views of the same product.

Linker Functionality On: Select "Yes" to combine sessions from related websites (e.g., 

separate e-commerce and shopping cart sites) into a single session.

Linker Domain Configuration: Enter additional domain links to track customers across 

related sites. Separate multiple domains with commas (e.g., `example.com`).

Configure these links under Store > Configuration > Web. This setup ensures customer 

interactions across domains are counted as one session—view session data under 

Acquisition>Overview in Google Analytics. 

IP Address Marketing On: Select "Yes" to anonymize IP addresses in Google Analytics. This 

will mask visitor IPs and display their regional data.

Select "Yes" to ensure data is only synced to Google Analytics if visitors accept cookies. 

This feature helps protect customer information and is compatible.

Go to Admin > Custom Dimensions and click Add New Custom Dimension.

Go to Admin > Custom Metrics and click Add New Custom Metric.

Enter the Name, Track Custom Attribute, and Index values to collect and analyze store 

attributes not automatically tracked by Google Analytics.


Enter the Name, Track Custom Attribute, and Index values to collect and analyze store 

attributes not automatically tracked by Google Analytics.

Note: Custom Reports in Google Analytics require both Dimensions and Metrics to be 

created and customized together.

Choose one or more product locations (e.g., Related Products, Up-sell Products, Cross-sell 

Products, Search Results) to track impressions and click numbers for products.

For advanced users, this module offers detailed control over tag creation. Define custom 

tags for specific user interactions or website events, set triggers to control when tags 

activate, and create variables to store dynamic data for precise tracking.

GA4 Measurement ID: Enter your generated GA4 ID, for example, G-XXXXXXXXX.

Get Conversion ID and Conversion Tracking from here 

Get the Conversion ID and Conversion Label from here

Activate Analytics Opt-Out:

Custom Dimensions:

Custom Metrics:

Track Impressions and Clicks By Position:

Generate Tags, Triggers, and Variables:

GA4 Configuration

Google Ads Conversion Tracking

Google Ads Remarketing

Export

Note : It may take some time for Google Analytics to update data for features like Link 

Attribution and Linker. Install and enable the Google Analytics Debugger and Page 

Analytics browser extensions to support reporting features and view click data.

Ensure that the Parameter Name you enter matches the one used in GA4 to synchronize


data correctly.

On your Magento site, if the Parameter Name and Index match, the data will be based on


the most recent entry. Duplicate Parameter Names are not permitted.

Position-Based Impression and Click Tracking: Select ‘Related Product’ or ‘Up-set Product’


or ‘Cross set Product’.

Event Tracking: Select Search Result Page

� Add to wishlist Customer Registratio�

� Customer Login Afte�

� Order Refund�

� Add Paymen�

� Add Shippin�

� Add to car�

� Remove from car�

� Begins checkou�

� Purchas�

� View Ite�

� View Item Lis�

� View Cart

�� Select the Web tab.

�� Select Web, then click on a web data stream.

�� Sign in to Google Analytics and click Admin.

�� In the Custom Definitions section, choose Custom Metrics

�� ID: Show the product ID value.

�� SKU: Show the product SKU value.

�� Click on the web data stream.

�� In the web stream details, click Measurement Protocol API Secrets.

�� Navigate to Custom Definitions and click Custom Dimensions.

�� Click Create Custom Metric.

�� Locate the Measurement ID in the first row of the stream details.

�� If prompted, review and accept the User Data Collection Acknowledgement.

�� Click the Create Custom Dimension button.

�� Enter a nickname for the secret, then click Create.

�� Click Create.

�� Click Create.

�� Enter a Name and Scope for the dimension.

�� Click the copy icon to copy the secret for use in your POST request.

Enable: Select "Yes" to activate the Google Tag Manager feature, allowing you to update


and control all site tags.

Google Tag Manager ID: Enter your Google Tag Manager ID in the Google Tag ID field. This


ID is used to update event information for various pages and actions, including category


pages, product pages, add-to-cart, remove-from-cart, order success, search, and checkout.


Note :If left blank or entered incorrectly, the Container ID will not display tag information.


To activate Google Tag Manager, create a Trigger and a Tag, then click "Preview" or


"Submit" if GTM is disabled.

Google Analytics 4: Configure tracking for Google Analytics 4 to leverage advanced


features and e-commerce tracking. This setup provides deeper insights into user


behavior, purchase data, and overall website performance.

Identifier Based On: Choose the variable for the product ID to display:

� ID: Show the product ID value�

� SKU: Show the product SKU value.

Activate Brand: Select "Yes" to activate this feature and use the value associated


with the brand.

Enable Product Variant: Select "Yes" to activate this feature.

Brand Specification: There are multiple attributes available, color, size, format, allow


amount range, and can be redeemed. The brand will be determined based on the


selected attribute.

Enter essential information to export a JSON file, including:

Click the Export JSON File for Tags, Triggers, and Variables button to generate the file.

You can upload the file here

You will be able to see all the items from Tag Manager as shown in the screenshots.


All the events that will be fired in the frontend, will be visible here as per the screenshot.

Upload the JSON file to Google Tag Manager to create and import your tags, triggers, and


variables.

� Measurement ID (Google Analytics 4)

� Conversion ID and Conversion Label (Google Ads Conversion Tracking and Remarketing)
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